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WATCH THE STREAM RECORDING ON YOUTUBE
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https://www.youtube.com/watch?v=DdsUFejkiz0
https://www.youtube.com/watch?v=DdsUFejkiz0
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Repurposing science communication 
for sustainable human progress

Professor Iain Stewart, 

El Hassan Research Chair in Sustainability

@profiainstewart

https://www.google.com/url?sa=i&url=https%3A%2F%2Fwww.interacademies.org%2Forganization%2Froyal-scientific-society-jordan-rss&psig=AOvVaw0d15LUQy7RjcrRbfRH-Fkc&ust=1616752145628000&source=images&cd=vfe&ved=0CAIQjRxqFwoTCLDxkdOVy-8CFQAAAAAdAAAAABAD
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Stewart, I.S. and Hurth, V., 2021. Selling Planet Earth: re-purposing geoscience 

communications. Geological Society, London, Special Publications, 508(1), pp.265-283.
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Scientific research as a source 

for policy

March 2022

Patricia De Clercq 
Secretary-General 



What is this about?

Citation: 

‘The study service of the government builds up knowledge
derived from universities and other research organizations to 
advise policy makers in area’s such as agriculture, 
environment, spatial planning (agrobiodiversity, food 
printing), innovative themes (crowdfunding, insect 
breeding,..), entrepreneurship and profitability.’ 

During the workshop you will receive advise on how to bring 
your research to the attention of governmental study 
services.’



Department of Agriculture and Fisheries

Under the umbrella of the minister for Agriculture

Policy creation and implementation (Flemish and/or European), control and
monitoring

Based on data, facts and numbers from internal & external sources

Factual insight is important for
Predicting impact 

Even on-spot calculation of impact of proposed budget/measure (e.g. 
discussion on the new CAP Budget)

Measuring impact
Well-considered decisions (esp. on difficult topics) 
Early adoption of changes and innovation
…



Where do we get our data, information?

Both scientific data as practical insights

From: 
Scientific research: universities, ILVO, INBO, … 
Practice centers (practical tests) 
Results from EIP, demonstration projects, … 
European platforms 
Platform for agricultural and food research
Agrolink network
Own data collection
…



Example: cultivation policy is based on… 

Scientific research
Data from cultivation practice
Research on cultivation varieties
New cultivation varieties
New cultivation methods
Debate and evolving insights

Rassen
Opbrengsten 
2019 (kg/ha)

Opbrengsten 
2019 (%)

Opbrengsten 
2020 (kg/ha)

Opbrengsten 
2020 (%)

Gemiddelde 
opbrengst 
(kg/ha)

Gemiddelde 
opbrengst 
(%)

LG Zagora 9708 105 9389 104 9534 105

Abbeyroad 9340 101 9198 102 9262 102

Rafaela 8779 95 9466 105 9154 101

KWS 
Meridian

9048 98 9041 100 9044 99

Monique 9608 104 9527 106 9564 105

Quadriga 9416 102 9265 103 9334 102

Hedwig 9179 100 7826 87 8441 93

Gemiddelde 
van de 
standaard-
rassen

9206 100 9025 100 9107 100



So… how to get your research results to us? 

Work on your PR & get in touch
‘Unknown is unloved’
Get in touch with the policy expert(s)

In the different domains
On different levels (FL, BE, EU)

Stay in contact and close collaboration with your end user
during and after the research project (farmer, policy maker, agrofood 
industry, consumer, ngo,…)

Formulate clear recommendations
Policy level
Agrofood chain level (from farmer to consumer)

Use alle information channels you can find to get your message
around

classic channels as tekst, seminar, … but why not on YouTube, podcast, 
…). 
And adjust your message accordingly to the channel. 



AN INDUSTRY 
PERSPECTIVE ON 
SCIENCE 
COMMUNICATION
FILIP ARNAUT
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IT ALL STARTED HERE ON EARTH

AT PURATOS, A GLOBAL B2B 
COMPANY



100 year young company creates a vision
to bring bread to Mars

realizing that the journey
is as important as the destination



Challenges going to Mars



“The Mars research program aims to bring innovations that meet consumer demands”

INVESTIGATING HOW TO PRODUCE BREAD ON MARS, REQUIRES US TO :

Limit water 
use 

Recycle waste 
streams to produce fertilizers or 

other circular products 

Produce crops independent of 
agricultural land

Minimize energy 
requirements

Implement sensor 
technologies to 

monitor and steer 
processes remotely

Evaluate (energy) 
efficient baking technologies  

Develop well balanced, 
highly nutritional 

finished goods



At Puratos we strive to grow our positive impact with 
the creation of innovative food solutions that 

promote health & well-being and steadily move 
business, customers, people and the planet forward.



Connections with

NASA
Canadian Space 
Agency

Impact



Connecting with
the scienbtific
world
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Industry
perspective



Science
overload

https://ncses.nsf.gov/pubs/nsb20214/publication-output-by-country-region-or-economy-and-scientific-

field
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Active search - Scopus

Internal newsletters

Patent searches

Thematic publications by interest groups

Journals – Nature – trade journals

Communicatiosn from Universities

Pull and
Push
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The 
Doctoral

Thesis
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Universiteit 
van 

vlaanderen
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WUR 
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INRA 
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ABIG
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Why communicate ? 

Social relevance – education

Receiving feedback on research

Connect with more applied fields

Attract partners

Other labs

Collaborators

Funding

Promote yourself

- create extra dimension in CV

- identify alternative career opportunities

Open up to
the world



10 Effective Communication Tips for Scientists

1.Know your audience. ...

2.Identify the goals of communication. ...

3.Start with the most important information. ...

4.Avoid jargon. ...

5.Be relatable. ...

6.Provide visuals. ...

7.Stick to three points. ...

8.Talk about the scientific process.

Dr. Google



Storytelling

To who? 

Challenge (the bad guy)

The journey

success and failure

happy ending

( episode 2)

18 https://blog.publish.csiro.au/science-communication-craig-cormick/
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Easy to read , short sentences no buss words

Pictures and simple graphs

Choose 1 convincing result

What’s in it for the reader

Quote to 1 pager

Choose your platform: open access 

Multiple media 

Be visible & 
attractive



THANK 

YOU

Filip Arnaut farnaut@puratos.com

R&D Director Puratos NV

mailto:farnaut@puratos.com


TIPS ON BECOMING A 
SCIENCE 
COMMUNICATOR
MARJOLEIN VANOPPEN
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TIPS ON BECOMING A BETTER SCIENCE COMMUNICATOR
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Get to know your 
target audience

Think about which 
questions you’re 

going to be asked

Be flexible when 
working with 

professional news 
outlets

Find your medium. 
Some like writing 
articles, others 

might enjoy 
recording podcasts

State your 
expertise!

Refer to others if 
you’re not 

comfortable with a 
subject
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