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MAIN SUBJECTS

̶ Accountancy

̶ Corporate finance

̶ Marketing
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ACCOUNTANCY



ACCOUNTANCY
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Courses Block ECTS

Master’s dissertation 1-4 15

Strategic Management 1 6

Research Methods in Accounting 1 6

Audit 2 6

International Financial Reporting Standards 2 6

Management Control 3 6

Consolidation 3 3

International Standards on Auditing 4 3

Accounting in Practice 3-4 3

Elective course or internship 6



ACCOUNTANCY
Research Methods in Accounting

Positioning of the course: the goal of this course is to prepare you for your master dissertation and to

provide you an insight in how academic research is conducted in the field of accounting

Content:

- Introduction to academic research in accounting

- Research skills:

- how to find academic research papers?; 

- how to read and write academic research papers?; 

- econometrics; quantitative research techniques (archival, survey, experimental)

- Research methods in practice (Delaware)

- Research project
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ACCOUNTANCY

Audit

Positioning of the course: fundamentals of auditing financial statements

Content:

- Critical evaluation and interpretation of accounting information

- The organization of the auditing profession

- The function of auditing in society

- Problem-based approach
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ACCOUNTANCY

International Financial Reporting Standards

Positioning of the course: the course focuses on the international accounting standards, mandatory 

since 2005 for all listed companies domiciled in the European Union

Content:

- Knowing the international accounting standards

- Applying them to specific examples and cases

- Developing a critical attitude towards the standards
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ACCOUNTANCY

Management Control

Positioning of the course: how to motivate and inspire managers and 

employees to perform actions that contribute to the achievement of the 

organization’s goals and to the implementation of its strategies?

Content:

- Responsibility centre structure (cf. BA2)

- Performance measurement (cf. BA3), evaluation and rewarding

- Not only financial, but also environmental and social goals

- Behavioral economics (agency theory) as well as psychological theories (self-determination theory)

- Very interactive approach
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Summer School Management Control

Good news! We have obtained funding together with two Enlight 
partners for a spring/summer school in academic year 2026-2027

You can add this summer school to your curriculum instead of an 
elective course (6ECTS)

Your travelling and accommodation expenses are entirely financed!

So if you (still) want to add a short experience abroad to your diploma, 
then this is the perfect opportunity ☺ 



Summer School Management Control

The students from Groningen and Galway will come to Ghent for a week 
during the second semester (spring 2027) to work with you on 
Management Control assignments
End of June/beginning of July, we will then visit them in Galway

Conditions 
You have to take the course Management Control
Spaces are limited

If you have questions, wish to be kept informed or want to apply 
immediately, please send an email to: sophie.hoozee@ugent.be 

mailto:sophie.hoozee@ugent.be


ACCOUNTANCY

Consolidation 

Positioning of the course: for business combinations, consolidated financial statements are an 

important instrument to evaluate the financial structure and economic performance of the group

Content: you will learn to prepare a consolidated balance sheet and profit and loss account 

according to IFRS rules (mandatory since 2005 for companies listed in an EU financial market); e.g., 

elimination of intra-group transactions
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ACCOUNTANCY

International Standards on Auditing

Positioning of the course: general principles and responsibilities with respect to the conduct of an audit 

in accordance with ISA

Content:

- When is an audit process in agreement with ISA?

- Which quality control mechanisms should be in place?
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ACCOUNTANCY

Accounting in Practice

Positioning of the course: the aim of this course is to prepare you 

for a future job within the main subject of Accounting; 

you are actively brought into contact with the professional domain

through various assignments

Content:

- Follow a professional

- Solve an integration case, developed by one of the Big4

- Learn to set up your own financial reporting with business software
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ACCOUNTANCY

Career perspectives

➢ We will prepare you for a career in Consultancy, Internal reporting, Accountancy/Auditing

➢ Within a firm (local SME or multinational)

➢ Finance manager/finance director/CFO

➢ Business controller

➢ Internal auditor

➢ External to the firm

➢ External auditor (‘bedrijfsrevisor’)

➢ Business consultant

➢ With the government

➢ In education

➢ In academia
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CORPORATE FINANCE
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CORPORATE FINANCE 
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Courses Block ECTS

Master’s dissertation 1-4 15

Strategic Management 1 6

Research Methods in Corporate Finance 1 6

Advanced Financial Statement Analysis 2 6

Valuation and Financial Risk Management 2 6

Advanced Corporate Finance 3 6

Cases in Corporate Finance 4 3

Corporate Finance in Practice 3-4 6

Elective course or internship 6



CORPORATE FINANCE

Research Methods in Corporate Finance

Prof. dr. Tom Vanacker

Positioning of the course:

- Give an insight in how academic research is conducted in the field of corporate finance (content and the methods used)

Content:

- Discussion of a thesis in the field of corporate finance

- Mini-research project and review of a working paper.

- Integration case

- Problem-based approach
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CORPORATE FINANCE

Advanced Financial Statement Analysis

Prof. dr. Heidi Vander Bauwhede

Positioning of the course:

- Provide a critical view on reported consolidated IFRS financial statements in order to interpret and use them in a correct way

Content:

- Critical analysis of quality of consolidated IFRS financial statements

- Financial analysis of consolidated IFRS financial statements

- Use of consolidated IFRS financial statements for valuation and assessment of the creditworthiness of a company
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CORPORATE FINANCE

Valuation and Risk Management

Prof. dr. Leentje Moortgat

Prof. Luc Keuleneer (director KPMG & UGent)

Positioning of the course:

- Understand how companies can be valued

- Understand financial risk management and how it impacts company value

Content:

- Company valuation and specialized valuation topics

- Valuation of financial instruments

- Value enhancing risk management techniques (e.g. hedging)

- Conduct a company valuation (in group) and present before valuation experts
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CORPORATE FINANCE

Advanced Corporate Finance

Prof. dr. Tom Vanacker

Positioning of the course:

- Understand advanced corporate finance theory/models

- Apply techniques to prepare financial decisions in practice (case tutorials)

Content:

- Access to (bank) finance

- Capital structure

- Venture Capital (Due diligence, term sheet negotiation, …)

- Buyouts

- Sustainable finance

- FinTech

31



CORPORATE FINANCE

Cases in Corporate Finance

Prof. dr. Rudy Aernoudt (chief of staff to the President of MR, European Commission)

Positioning of the course:

- Illustrate how corporate finance techniques and methods are used in firms’ financial strategy

- “Case-based” approach

Content:

- Holistic wrap-up of the theory of corporate finance

- Group discussion on corporate finance applications based on real-life examples

- Analysing and discussing corporate finance insights on the basis of cases (cases given by professor and to be prepared and

presented by the students)
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CORPORATE FINANCE

Corporate Finance in Practice

Els De Wielemaker

Jürgen Hanssens (Director EightAdvisory)

Positioning of the course:

- Prepare for a future job in corporate finance by bringing you into contact with financial specialists and finance practice through

assignments

Content:

- Follow a professional: individual assignment

- A corporate finance project: group assignment in which a real-life problem is solved by a team of students
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CORPORATE FINANCE

Career perspectives

➢We will prepare you for a career in finance

➢Within a firm

➢Financial analist, credit and investment manager, CFO …

➢Within a financial institution

➢Credit analist, financial analist, account manager…

➢As a consultant

➢Business consultant, tax consultant…

➢ In academia

➢or with the government
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MARKETING
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MARKETING
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Courses Block ECTS

Master’s dissertation 1-4 15

Strategic Management 1 6

Market Research Methods 1 6

Consumer Behaviour 2 6

Marketing Communications 2 6

Business and International Marketing 3 6

Digital Marketing 3 3

AI in Marketing: Decisions, Engagement & Ethics 4 3

Marketing in Practice 3-4 3

Elective course or internship 6



MARKETING

Research Methods in Marketing: market research

Prof. dr. Hendrik Slabbinck

Positioning of the course: Methods of and practice of market research

Content:

- Factor analysis, Cluster analysis, MDS, Regression analysis, Multilevel analysis

- Data visualization (intro Power BI)

- Applications: new product research, price research, market segmentation, satisfaction research, 

new developments: Guest lectures

- Problem-based approach

- SPSS & Power BI exercise
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MARKETING

Consumer Behaviour

Prof. dr. Maggie Geuens and Prof. dr. Anneleen Van Kerckhove

Positioning of the course: 

- - the course focuses on how consumers make decisions

Content:

- Psychological and social factors

- Consumer information processing and decision making

- Developing marketing programs for specific target groups; with specific attention for healthy and 

sustainable CB

- Use of marketing and consumer behaviour via Marketing simulation game (Markstrat)

- Nudging group assignment and case studies
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MARKETING
Marketing Communication

Prof. dr. Gudrun Roose

Positioning of the course: 

- understand and use of one of the most important marketing mix instruments

Content:

- Integrated communications

- Branding

- Communication models and instruments

- Measurement of communication effectiveness

- Guest lectures

- Pre- & post-class exercises

- Individual assignment : case study
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MARKETING

Digital Marketing

Prof. dr. Gudrun Roose 

Prof. dr. Sarah Steenhaut

Positioning of the course: 

- understand the dynamics of the digital game

Content:

- Digital topics, emerging trends, digital consumer -> digital strategy

- Digital tactics: website, build traffic, ecommerce, go mobile, social media

- Metrics for digital initiatives: analytics, social media monitoring

- Guest lectures

- Group assignments - case study: digital challenges
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MARKETING

Business and International Marketing

Prof. dr. Willem Standaert

Positioning of the course: 

- Theoretical frameworks of and practical insights of business and international marketing

Content:

- Differences between consumer and business marketing

- Purchasing and buyer behaviour theory

- Marketing mix in B2B and international marketing

- International marketing strategy and organisations

- Case study
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MARKETING

AI in Marketing: Decisions, Engagement & Ethics

Prof. dr. Andreas Münzel

Positioning of the course:

- Design AI-enabled marketing decision workflows

- Create customer and business value using artificial intelligence

Content:

̶ Identification of high-value AI use cases across the customer journey

̶ Development of AI-driven marketing workflows (from data/prompt to action and evaluation)

̶ Application of GenAI for insight generation, creative ideation, and efficiency

̶ Integration of ethics, bias mitigation, privacy, and governance in AI-driven marketing
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MARKETING

Marketing in Practice 

Prof. dr. Anneleen Van Kerckhove

Prof. dr. Evelynn Devos

Positioning of the course: 

̶ Prepare students for a professional role in marketing through practical experience

Content:

̶ Real business projects based on current marketing challenges

̶ Teamwork with focus on problem-solving and critical reflection

̶ Interaction with professionals and discussion of results

̶ Guest lectures, network event with alumni
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MARKETING

Career perspectives

➢ To prepare you for a career in marketing:

➢ In companies

➢ Brand/product manager > marketing manager > marketing director/CMO

➢ Sales representative > key account manager > sales director

➢ In market research agencies or advertising agencies

➢ Market researcher > strategic consultant

➢ Account executive > account director

➢ As marketing consultant

➢ Strategic consultant, communication consultant, CRM consultant

➢ In academia, education
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MASTER IN TEACHING
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Randstad 

Young Talents

Kato Selis & Julie Vandekerckhove 

09 235 02 31

youngtalents.gent@randstad.be

regio Oost- en West-Vlaanderen



Randstad Young Talents 

60randstad young talents

Talent coaching

cv screening, jobcoaching, get 

to know your talents, cover 

letter, job application tips…

3

Study relevant 
student jobs

gain experience with a 
study relevant job to 

boost your cv

Young graduate jobs

after graduation we offer 

junior positions and 
traineeships
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Where can you find us?

On campus every Tuesday

at campus Tweekerken UGent on      
KCO local at Foyer                

=>



Check our jobs    =>



Young Talents Oost- en West-vlaanderen

Nele Depestele (manager), 

Kato Selis & Julie Vandekerckhove

youngtalents.gent@randstad.be

09 235 02 31

mailto:youngtalents_gent@randstad.be


Prof. dr. Sophie Maussen (Accountancy)

Prof. dr. Virginie Mataigne (Corporate finance)

Prof. dr. Maggie Geuens (Marketing)

Prof. dr. Evelien Opdecam (Master in Teaching)

Mevr. Tine Claeys (Internships)

www.ugent.be/eb
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