
6
9:00

may 
2019

WELCOME COFFEE & kick off

9:30 The Future of Digital Marketing 
Dallas, Jan Algoed

10:10

hands-ON sessions

1

Ceremoniezaal Aula

2
ACADEMIERAADZAAL

3 4
AUDITORIUM A

5
AUDITORIUM C

digital platforms, 
business models and 
the role of data

tom evens
ghent university

influencer marketing: 
challenges for eu 
consumer law

EGELYN BRAUN 
european commission

FILMPLATEAU

AUTOMATION and 
VOICE SEARCH

rebeca de dobbelaer
OM COLLECTIVE

content collaboration 
& distribution

chun kay tang
STORYCHIEF

OMNI-CHAnnEL consumer 
activation IN an ever 
changing market

TIM DE WITTE 
MYSHOPI

10:45 SEARCH ENGINE 
MARKETING (nl)

FREDERIK VERMEIRE
WISEO

LIFE AS AN INFLUENCER

ELKE SOCKEEL
GOLDILOKS

the blockchain 
and marketing 
communication

JAN ALGOED
dallas

the strength of 
social video in a 
campaign

thibeau de vos
VIRGIL

online communication 
and the role of market 
research to optimize 
campaigns

ilse bruwiere
IPSOS

11:20 alpro: from digital 
zero to digital hero

sergi calvo soler
ALPRO

DIGITAL MARKETING we 
can dance

JULIE VERMEIRE
WE CAN DANCE

targeted advertising on 
major news websites

KATRIEN BERTE
MEDIAHUIS

ar & vr in advertising

JOCHEN van lysebettens
NANOPIXEL

big data

peter depypere
bam

LUNCH13:00 

HANDS-ON DIGITAL
morning

The story of an unusual chocolate bar
tony’s chocolonely, ynzo van zanten

12:00 



15:30 COFFEE BREAK

6 may 
2019HANDS-ON DIGITAL

afternoon

Insights into Digital Marketing Research

1

Ceremoniezaal Aula

2
paddenhoek 1.0

3 4
paddenhoek pc lokaal

chatbots

carolin ischen
university of amsterdam

augmented reality

anne roos smink
university of amsterdam

academieraadzaal

real-time marketing

komala mazerant
rotterdam university

native advertising

simone krouwer
university of antwerp

stakeholder marketing

dorien luyckx
university of ANTWERP

media multitasking & sns

emma beuckels
ghent university

social advertising

sanne holvoet
ghent university

vlog advertising

steffi de jans
ghent university

customer reviews

orphée de clercq
ghent university

personalized marketing

joanna strycharz
university of amsterdam

virtual reality games

zeph m;c; van berlo
university of amsterdam

15:45

How to survive in the age of AI, voice & hyper-personalization
AG Consult, Karl Gilis

16:30

14:15

14:45

DIGITAL AD STANDARS IN EUROPE
EASA, Justina Raizyte

Coolblue and its obsessive focus on customer satisfaction
COOLBLUE, camille depuyt

13:30 SMART ADVERTISING ON TELEVISION
SBS, JEROEN COEYMANS


