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Join the game!

(1 FACULTEIT POLITIEKE EN
2 SOCIALE WETENSCHAPPEN

FRANCQUI

Prof. dr. Esther Rozendaal

Francqui Leerstoel 2019-2020
Inaugurele les woensdag 18 maart 2020
Uitnodiging
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yadvertisers can buy storylines
esile

A episode of US show plack:h s

campalgn by Procter & Gamd

ad eharacter discussing an ad
Ts this the future o televiston?
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Amazon and TikTok set o benefit
Instagram and YouTube ar
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Internet adspend is set to decrease beyond the Programmatic trade will approach two-thirds of
Google/Facebook duopoly digital display spend this year Google: ‘Geen

Glol Proggammatc shar ofdgia iy adspend
Global, Internet ad revenue and the duopoly’ share, USS billions, current prices N —— YouTube-
wDuopaly. B Google Network Members. s Otheronine platforms )
: 0 u u e advertenties...
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Global, Internet ad revenue, year-on-year % change I ———, Google gaat haar computersystemen leren om YouTube-

advertenties weg te houden bij video’s met gevoelige confent. Dat
meldt de New York Times.

—Duopoly —Other incl. Google Network Members) —Other (excl. Google Network Members)

Google kwam in opsprack omdat er advetent

1-Cola en telefoonprovider AT&T verschenen bij video’s met jihadistische

015 2007 20100 en racistsche boodschappen e

gevende content,
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To create 1 completely
unprecedented
virtual realfty experiece

We created an award-winning, fully immersive VR music video for
William Patrick Corgan’s “Aderonaut”from his 2017 solo album
Ogilala, which led to Isobar's recognition as Fast Company's Top 10
VR/AR company for 2018.




Themes from
the data

Marketers expect greater regulation in 2020,
with privacy the focus

Near (459 ot espondents sad ey expecttghier
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Pivcy A (CGPA) comes o force n Jaary 2020, Lie:
e U Genera Dot Protection Reguiation (S0P e
Snare CuStoMer Gt o VS GOTSUMers more cotTol
over e personal formation

45%

sty ressure s rowng consumes concen @ norsticr
about how ner Gat s us= see Socity chipten mean
Precs Wil a ey e fo brands n 2020, @ swrmsae

“Taking the product to the customer”

* TV, Radio, Print, PR, Email Blasts,
Tradeshows, Telemarketing...

Pros: Good to raise awareness

and build your brand (especially

if you are new in the “cloud space”)
but shouldn't expect to drive
significant leads/sales. ..

Cons: Untargeted, (very) expensive,
provides littie/no value to businesses

"Getting the customer to come to you"

Pull

Y

‘Search marketing, blogging,
social/communities, articles, e-books,
whitepapers, webinars...

Pros: Targeted, provides value,
impactful (driving qualified leads)
and extremely cost effective

Cons: Requires ongoing creation

of relevant content

The Greta effect puts pressure on brands

Topics &SOCIAL ISSUES | CORP

From the climate crisis to plastics pollution, people

everywhere are increasingly concerned about the

environment, and-nmarketers need to Eﬂ'\c\nm@nse in 2020
tothe gmmh\éf “conscious consumerism”.

S~ - -

G select Language | ¥

RESPONSIBILITY | BRAND PURPOSE | GLOBAL

GRETA
THUNBERG

Sign up for daily news

Latest

Nestlé investeert fors in duurzame

verpakkingen Nestlé trekt twee miljard Zwitserse frank (net geen twee miljard

euro) uit voor het gebruik van meer gerecycleerde plastics voor de
verpakking van zijn producten en voor de ontwikkeling van
. s ; )

Olay becomes first major skincare brand
to trial refillable packs

attempttocut plastic waste

@ ourBrandsims our Impact ~
Goal: 100% of our packaging will be
recyclable or reusable

We plan to make this happen for the majority of

fuir mackanin thranah 2 o
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€€ Loop brings back the old milkman model,
where products are delivered to your door at
the same time empties are picked up, washed,
refilled and readied for delivery to another
customer. 2

How does it work?
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Shap in the Loop Store Receive your order in Request o free pick up We clean and refil
Boee prod - reusable Laop Tote

THE ENTIRE VALUE CHAIN BY 2040 A

5w i e PROGRESS T0 DATE
£ e Progress against 2020 and 2030 targets
poition indiving tho et
Since global warming is a key ~towardalow carbon future MOVING TOWARDS  TARGETS PROGRESS
challenge to all industries, global warming below a°C. ACUMATEPOSTNEVISON HAM commits to an 85% 815 expizsion roduction
including fashion, the H&M d - 1&2 achieved by z017.
group wants to be a big part  negativeimpacts climate chi = R 200 b i
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Alibaba.com

Carlsberg launches zero-waste strategy, lays out
environment plan in Yangon

Nestlé, Danone en co gaan voor
biodiversiteit

Op de klimaattop hebben negentien FMCG-multinationals, van
Danone tot Kering, een coalitie aangekondigd om de biodiversiteit

van de planeet te beschermen. Ze willen werk maken van
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Sponsors van Deceuninck-
Quick Step not amused met
foto van lljo Keisse, Patrick
Lefevere hiedt excuses aan en
belooft gedragstraining

Sponsor Deceuninck: 'Voorval
als met Iljo Keisse mag niet meer
gebeuren'

'uwe Egberts Belgium - Something 10 Share - 1 V-Spot










