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JONGEREN,

IUN MOBIELTJE EN MENTAAL WELZIJN

1. Wat is het probleem?
2. Hoe kunnen we het probleem begrijpen?
3. Hoe kunnen we het probleem oplossen?
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Abstract
Studies using large samples consistently find that more frequent users of digital media are lower in psychological
well-being than less frequent users; even data sets used as evidence for weak effects show that twice as many heavy
S users (vs. light users) are low in well-being. Differences in perspective may stem from the statistics used; I argue that
' comparing well-being across levels of digital-media use is more useful than the percentage of variance explained,
Have S martph On es De St i as most studies on digital-media use do not measure other influences on well-being (e.g., genetics, trauma), and
‘ these other influences, unlike frequency of digital-media use, are rarely controllable. Nonusers are generally lower
in well-being than light users of digital media, however, suggesting that limited use may be beneficial. Longitudinal

? . and experimental studies suggest that at least some of the causation moves from digital-media use to lower well-
MOI' C comfortablc onllne t_han out partymg, & being. Mechanisms may include the displacement of activities more beneficial to well-being (sleep, face-to-face social

bCCI]. But thCy,I'C o6 l’_hC brink 6 fa et al—h interaction), upward social comparison, and cyberbullying.
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Abstract

We have documented increases since 2012 in depressive symptoms, suicide-related outcomes, and suicide and
identified associations between digital-media use and depressive symptoms and suicide-related outcomes across two
data sets: Monitoring the Future (MtF) and the Youth Risk Behavior Surveillance System (YRBSS). Ophir, Lipshits-
Braziler, and Rosenberg’s criticisms of the MtF data (this issue; pp. 374-378) are addressed by the YRBSS data, which
included a measure of digital-media use in hours. Ophir et al. assumed that the displacement of nonscreen activities
by screen activities occurs only at the individual level, whereas in fact, time displacement at the group or cohort level
may be more important. Some discrepancies in the literature can be traced to the use of percentage variance explained;

_ symptoms are attributed t in fact, heavy (vs. light) digital-media users are considerably more likely (often twice as likely) to be depressed or low
1] results and could be misle 10 Well-being across several large data sets.
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being is negative but “too small to warrant policy change”
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Twenge et al.’ rightly identified that specification curve analysis
(SCA)" is a powerful tool for exploratory research. SCA highlights
how seemingly inconsequential, albeit equally valid, decisions taken
during secondary data analysis can yield divergent results’; its value
is rooted in providing transparency and context. That being said,

Our findings contribute to a growmg scholarly consensus that time spent on smartphones
little about young people s well- belng (Bradley & Howard 2021)
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those in our original SCA (median f=-0.032, percentage vari-
ance explained =0.4%). Wearing glasses was still more negatively
associated with well-being in adolescents than use of digital tech-
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Our analyses do not establish causality and the small effect sizes observed
suggest that increased screen time is unlikely to be directly harmful to 9-and-
10-year-old children. (Paulich et al.,

For internet

T dIT STTTETIATIIT ﬂ.II.J.I.H.J.E IJU:(Q- TIT TITC IFT COTTOT T WILIT

demographic controls, linear r=0.06 (or 0.36% of the variance), but

large-scale social data, digital technology use, adolescents, well-being, time-use diary, specification-curve analysis, open

materials, preregistered

A" IS L W |

mec-mict-ugent




Onze relatie met :

technologie Is
complex
en ambivalent

N

2o || —
| SN -
D, £ Q) LI
& =
f ! N
£\ f
_E=E W N |
- )
TR U

Have smartphones really
destroyed a generation? We
don’t know.

But here’s how to find out: Scientists need to ask better
guestions — and big tech needs to help.

y Brian Resnick | @B_resnick | brisn@vox.com | Updated May 16, 2019, 12:22pm ECT
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Proposition 4

Proposition 1: Media effects depend on three types of susceptibility.
Proposition 2: Three media response states mediate the relationship between media use and effects.
Proposition 3: The differential susceptibility variables have two roles: they act as predictors and moderators.

Proposition 4: Media effects are transactional. Patti M. Valkenburg, Jochen Peter, The Differential Susceptibility to Media
Effects Model, Journal of Communication, Volume 63, Issue 2, April 2013,

Pages 221-243, https://doi.org/10.1111/jcom.12024
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WIE Is kwetsbaar?
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WAT zijn de uitkomsten?
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Abstract

Studies using large samples consistently find that more frequent users of digital media are lower in psychological
well-being than less frequent users; even data sets used as evidence for weak effects show that twice as many heavy
users (vs. light users) are low in well-being. Differences in perspective may stem from the statistics used; I argue that
comparing well-being across levels of digital-media use is more useful than the percentage of variance explained
as most studies on digital-media use do not measure other influences on well-being (e.g., genetics, trauma), and
these other influences, unlike frequency of digital-media use, are rarely controllable. Nonusers are generally lower

in well-being than light users of digital media, however, suggesting that limited use may be beneficial. Longitudinal
and experimental studies suggest that at least some of the causation moves from digital-media use to lower well-
being. Mechanisms may include the displacement of activities more beneficial to well-being (sleep, face-to-face social

interaction), upward social comparison, and cyberbullying,

Keywords
digital media, well-being, happiness, depression, social media, electronic devices
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The effect of social media
on well-being differs
from adolescent to adolescent

ine Beyens(™', J. Loes Pouwels(*, irene I. van Driel 0%, Loes Keijsers(? &
Patti M. Valkenburg &2

The guestion whether social media use benefits or i adolescents’ well-being is an impertant
societal concem. Previous empirical studies have mostly established across-the-board effects amang
(sub)populations of adolescents. As a result, it is still an open question whether the effects are unique
for each individual adolescent. We sampled adolescents’ experiences six times per day for one week to
quantify differences in their susceptibility to the effects of social media on their momentary affective
ll-being. Rigorous Iy of 2,155 real-ti showed that the association between
social media use and affective well-being differs strongly across adolescents: While 44% did not
feel better or worse after passive social media use, 46% falt better, and 10% felt worse. Our results
imply that person-specific effects can no longer be ignored in research, as well as in prevention and
intervention programs.
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