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JONGEREN, HUN MOBIELTJE EN MENTAAL WELZIJN

1. Wat is het probleem?

2. Hoe kunnen we het probleem begrijpen? 

3. Hoe kunnen we het probleem oplossen?
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3https://www.theatlantic.com/magazine/archive/2017/09/has-the-smartphone-destroyed-a-generation/534198/
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Our findings contribute to a growing scholarly consensus that time spent on smartphones

tells us little about young people’s well-being. (Bradley & Howard, 2021)

Results are consistent with trivial effects detected in large cross-sectional 

research, and call into question the causal relationship between social 

media and well-being on the daily level. (Hall et al., 2021)

Our analyses do not establish causality and the small effect sizes observed 

suggest that increased screen time is unlikely to be directly harmful to 9-and-

10-year-old children. (Paulich et al., 2021)



Technologie is goed

Technologie is slecht

Onze relatie met 

technologie is 

complex

en ambivalent
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‘DE SMARTPHONE’ BESTAAT NIET
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‘DE JONGERE’ BESTAAT NIET
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Patti M. Valkenburg, Jochen Peter, The Differential Susceptibility to Media 

Effects Model, Journal of Communication, Volume 63, Issue 2, April 2013, 

Pages 221–243, https://doi.org/10.1111/jcom.12024
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‘HET MEDIA EFFECT’ BESTAAT NIET
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Photo by Shayna Douglas on Unsplash

https://unsplash.com/@itsmaemedia?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/donut?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


ZOOM-IN

WIE is kwetsbaar?

WELK gedrag is risicovol?

WAT zijn de uitkomsten?

WAAROM?

WANNEER?
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ZOOM-OUT
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Wat is de ruimere CONTEXT?

Cultuur van 24/7

Connectiviteit

Commodificatie

van aandacht

Acceleratie &

Responsabilisering
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